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Dialog

Great things happen
when we
communicate




Email

IS a powerful
communication channel




20%

Emails do not reach
the recipients




15%

Email addresses are
not valid at the
moment of entry




20%

Emails addresses

get obsolete in just
one year




Undeliverable email

lost opportunities
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Issues




Real-time
email
verification




Get
connected,
stay
connected




So that the idea reaches its addressee
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MESSAGE
SENDER RECEIVER




Deliverability




Many factors

Message I

Practices :

Infrastructure §

Personalized for the recipient
Content and the form

- Contacts management

Monitoring and reacting

« Control of volumes

Reputation
Authentication




It's soO
complex...
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- towards humans towards resources
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- Takes time to build it

> We need to constantly
orove It

o It's easy to lose it

REPUTATION



- Care for our resources
- Respect to others

INFRASTRUCTURE




Proper set-up

- Wisely chosen
o Authenticated
- Open for the feedback

INFRASTRUCTURE



- Do not exploit our
‘esources

-~ Do not abuse others

EMAIL
PRACTICES




Control of send-outs

- Consistent and
oredictable volumes

o Respect the [imits

EMAIL
PRACTICES




Monitoring and improvin

- Respect feedback

o> Honor improvement
suggestions

- Prevent and react to

EMAIL
PRACTICES bounces




Natural thing

- Confidence in the
reliability of email

- ESP acknowledge it
> 3-5% Is safe

BOUNCES
WHAT DO THEY TELL US?




Natural thing

-~ Email address
does not exist

- Mailbox full

BOUNCES - Message too large

WHAT DO THEY TELL US? -~ DNS Failure




BOUNCES
WHAT DO THEY TELL US?

Increased rates may happen
when we:

> haven't been sending
messages for a while

> stopped practices of
managing bounces

> brought some new
contacts

o reputation has been
decreased




Abnormal bounces

- Mail block - spam
detected

-~ Mail block - known
spammer

BOUNCES
WHAT DO THEY TELLUS?  \We should stop and start

recovering from
the disaster
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CONTENT AND INFRASTRUCTURE
FORM

RESONANCE REPUTATION

RESPECT

RECIPIENTS' EMAIL
MANAGEMENT PRACTICES




> Message aligned with
‘ecipients needs

> Deliver on promise

-~ No hidden intentions

RESONANCE



o> Human 2 Human

-5 Maximize the value

- Respect the time and
energy of recipient

CONTENT AND
FORM



- Highest quality

= For Humans

= For machines

CONTENT AND
FORM




- Clean and clear
-~ Good balance
(content : media)

- Links that work

CONTENT AND > Unsubscribe option
FORM




- Wise segmentation

- Holistic approach on all
hhases of the
elationship’s lifetime

- Continues hygiene

RECIPIENTS'
MANAGEMENT



Holistic
Contact List
Management
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Created Activity Pages Time Landing Page Exit Page Source Location Browser OS Device # Visits
May 8 at - o EIE London, - s
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2:38am 2 m o checker/ ." 0000 England @ 2
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Interaction

S
&
QZ/

&
&
&
)
G
<
QL OO&
9%
>
?ﬁ

Bouncer



Hello!

BO’(LW

email *

plbg5gzivi@cloud-mail.top

Please use your business email as we do not accept disposable emails.
name *

Radek

password (min. 8 characters) *

SIGN UP FOR FREE

by clicking this button, you agree to the
Terms of Service, Privacy Policy and Anti-Spam Policy.

Already have an account? Log in instead!




Getting to
KNnow
eachother

B score openpageran...

w

74

o

o

3.8

3.93

4.64

B score owl tags

consulting

marketing

unknown

marketing

consulting,SaaS,finance

software house

SaaS,marketing,PR

B score free domain

false

false

false

false

false

false

false

Score

23

18
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(D Automation templates | Auto-categorization

Filters

Segmentation @ €

Add tags
Digital Agency

Cool Customer




| (D Automation templates ] CUSTOMER ONBOARDING 4 DA

Serve as
good as we
can
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L earn from the
pure act of
purchase

BOILW



Recover
abandoned
carts

Looks like you left something behind!

We noticed you haven't completed your purchase for package of 100000 credits.

Not to worry, there is still time to finish your checkout!

Qty Price

package of 100000 credits 1 $150.00

Continue Checkout

Thanks,

Bouncer
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Tags

exactly v
NBR-Pricing v

Match any filter - OR X
exactly v

Understana -

Match any filter - OR X

exactly v
[€aSons
- NBR-Thinking -

Match any filter - OR X

exactly

NBR-Terminology

ADD NEXT FILTER

I 3 =3

i
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Engagement %
Y




600

400

(]
0
May 28 May 29 May 30 May 31 Jun 01 Jun 02 Jun 03 Jun 04 Jun 05 Jun 06
Open rate Click rate

“

10k 10k 10k 2k 136 62 118 187 21

Recipients Scheduled Delivered Opened Clicked Unsubscribed Spambounce Softbounce Hardbounce
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Follow us on social media:

| a < : ; p ‘ C-t Bouncer, Krakowska 29D Street, Wroclaw 50-424, Poland

Copyright © 2020 Bouncer, All rights reserved.

C | I a I l g e S Want to change how you receive these emails?

Unsubscribe from product update list

Unsubscribe from all emails
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Retention

&
Advocacy

\J%




~N

- Significant interaction

J

~

Embrace
feedback

- NPS Survey

J

» Make things right
» Ask for support
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Manage
losses

62 118 187 21
nsubscribed Spambounce Softbounce Hardbounce
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Name Quantity Created Started Completed
Bouncer Valuable Contacts.csv 10854 06-06-2021 23:53

10854 emails
3 emails with invalid format
6 duplicates

(]
bounce estimate: 3.4 % ¢
Your list is being analysed. However you can start your verification now/at any time.

Up to 10848 credits will be used.
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CcO W v/

Al Safe to Send Send with Caution

selected emails: 194

custom selection of emails

bounce estimate: 98.4 %

[ | deliverable 9139 84.2 %
risky 1329 12.2%

Recover
connections i

undeliverable 132 1.2%
unknown 254 23%
dns error

unavailable smtp

unknown

keep all columns from original file

attach columns with verification results
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RESPECT

- Let's respect each other

- Let's respect our time,
energy and attention

o Let's respect our
resources

High deliverability will be
a result of that.



Contact:

Radek Kaczynski
radek@usebouncer.com
hello@usebouncer.com
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