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We Work With:



Wait!?
Is this just about pitching media outlets? 



No!
Pitching through email is an art!



What we are going to talk about

1. We’re going to craft a Pitch
Email for Mike

 
2.Then we’ll find a way to find the
contacts to who we’ll send the
email  

1.For cold-email-lovers

2.Define and Find the target



Keep this in mind
The higher your contact is in the
hierarchy, the more pitches it gets, and
the less time it has for yours.

Publication editors and journalists
receive so many content pitches per day
that your email might not be seen and
opened at all.

Pitches/Cold emails

VI
P

Odds your email will be opened



This is the story of Mike 

He’s tried to get it published for 1 month
40 Journalist/Media/blogs contacted
Result? No response. 
Why?

Mike Has a Press Release about his company's new amazing achievement



But he was
sending this: 



Being formal and Professional

Sending 948 characters text



He’s getting it all wrong
This is what people think when they receive
a cold email - The path is revealed:

1. What is this? 
2. Who is this?
3. Why you are here?
4. What am I supposed to do?

This becomes: 

1. Your Subject line
2. Your introduction
3. Your value proposition
4. Your call to action



Subject line

Press Release Request
about Mike’s Company

From: speaking about
himself

Press Release for
{{%FIRSTNAME%}}

To: What’s in it for the
publisher



Brevity is the soul of wit
I hope this email finds you well. I'm Mike from [Company Name], and I
came across your publication while researching top news sources in
the [Industry Name] industry.

Make It Personal, but not too much

Spend at least 3 minutes per contact if your sending it to
100 contacts

It’s Mike from {{COMPANY NAME}} I researched your work and noticed you
wrote a Press Release about {{COMPANYNAME}} that {{what they did}}



Pitch Your Story and Mission
We're thrilled to announce the launch of our latest product,
[Product Name]. It's been designed to revolutionise the way
businesses operate in the [Industry Name] sector, and we
think your readers would love to hear about it.

Our press release covers the product's key features,
benefits, and advantages, including improved efficiency,
reduced costs, and increased productivity. We believe that
your readers would find this information valuable and
informative.

In {{YOURCOMPANY}}, we have a similar story
for you. 
We launched this product designed to
revolutionise the way businesses operate in
the [Industry Name] sector, and we think
your readers would love to hear about it.



Call Your Target Recipients to Action
Would you be interested in publishing our
press release in your publication by the end
of May? I'm happy to provide any additional
information or answer any questions you may
have about [Product Name].

If that story interested your readers, I believe
mine will do the same.

Can I provide you more information and
move our conversation forward?



From:



To:



From:
948 Characters
Not personalized
Generic
Too long
CTA vague
Not mobile friendly

553 Characters
Personal
Specific
Straight to the point
CTA crystal-clear
Readable on mobile and Apple
watch at a glance

To:



Find your audience where 
they hang out



Contacting Reporters

Try with:
Find a Journalist’s

Blog
Use Google

Work with Your
Contacts

PRNEWS.IO



Never Give Up
“No” doesn’t mean “No”

It’s possible that many journalists who reply have a slight interest but could be working
with another brand or on a budget. 

 
Having them respond gives you an opportunity and opens the door for future

correspondence. 
 

Don’t underestimate the power of a no. 
 

Sometimes ”no” now could mean yes later.



Create an account at PRNEWS.IO
today and get 100$ bonus for free!

You are guaranteed to get a PRO account for 1 month for FREE

Keyword: Smaily22
Works only today
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